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MY EXPERIENCE

Led the design vision and helped set the product direction. Studied 
customer experiences across interaction points and improved the 
customer journey. Designed new features and overhauled the visual 
design and user experience flow for multiple products. Created 
prototypes, tested variations, and design hypotheses with users. 


Customer Experience & UX Design



MY EXPERIENCE

Did user research and user testing across multiple apps to create a unified responsive experience. Consulted with and collaborated 
with product managers, stakeholders, and engineers. Did extensive competitive research analysis.


Research



MY EXPERIENCE

Improved branding and presentations for marketing for multiple companies.

Branding, Marketing & Presentations



SOFTWARE

Have extensive prototyping experience using:

 

InVision

Sketch

Balsamiq 

Axure

Principle


Have well over 10 years experience with:

 

Illustrator 

Photoshop

Adobe Creative Suite




My process for creating prototypes and conceptual mocks involves collecting data from 
stakeholders and customers, and converting these descriptions into wireframes while considering 

user experience industry standards.

MOCKS & PROTOTYPES



PROTOTYPES

I create a research plan before I build prototypes or do any testing. 




Prototype Steps

Prototype: 1st Step


I create a research plan before I build 
prototypes or do any testing. 
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Prototype Steps

Prototype: 2nd Step


Once I have a firm understanding and direction 
from my research plan, I usually build multiple 
prototypes and test variations with customers 
based on my understanding of the context of use 
and the specified user requirements. Best iterations 
tend to rise to the top. Evolving iterations when 
possible is preferred if time permits.
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3 Design Principles

1. Involve users early 

2. Clarify requirements

3. Feedback loops in designs and iterations.
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Involve customers in the design process from the beginning. 

Design decisions are evaluated based on how they work for customers.

Design Principle 1: Customer Involvement



Requirements clarification is key. Then the product team and design team tries to align 
business requirements with the customer's needs.

Design Principle 2: Understand Requirements



I collect and analyze customer feedback. My solutions evolve gradually while gaining more 
understanding about customers.


A solid design process evolves, changes, iterates, and grows. 

Design Principle 3: Collect Feedback



MY DESIGN PROCESS

Empathize Define Ideate Prototyping 
&Testing

1. 2. 3.



Put myself in the shoes of 
customers, understand needs 
and problems to be solved

Empathize

1.



Build a problem definition 
based on customer’s needs 
and typical pain points

Define

2.
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Brainstorm multiple solutions 
based on jobs to be done and 
needs of the customer

Ideate

Create a research plan, build 
prototypes, put them in front of 
users, and test

Prototyping 
&Testing

3.
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WORK EXAMPLES
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